
Environmental, Social and  
Governance Statement 

Introduction from Natalie Gammon (Non-Executive Director Responsible for ESG) 

At GBG, our focus on Environmental, Social and Governance (‘ESG’) is a fundamental part of everything we do. It is 
integral to our business and strategy, underpinning our strategic pillars (people, customers, product, technology and 
brand) and a key driver of our culture, behaviour and ethical practices. We have based our ESG framework on our 
purpose, ‘to build trust in a digital world’ and our vision – a world where everyone can transact online with confidence. 

We recognise the urgency to drive global sustainable development and the duty of businesses to play their part, so 
we are aligning our ESG programme with the United Nations Sustainability Development Goals (‘SDGs’) to positively 
contribute to meaningful progress. In this year’s report, we have identified six SDGs that are the most relevant to our 
business and sphere of influence. We will report on our contribution to these goals annually. This is an evolving process 
and we aim to further enhance reporting next year as we continue to develop our approach. We believe the SDGs will 
give us a constructive framework, which we can use to evaluate the success of our ESG activities and efforts. The Board 
has recently made the decision to establish an ESG Committee to formulate our ESG framework and set Group-level 
targets that are authentic and realistic. The ESG Committee will meet formally for the first time in July 2021 with myself 
as Chair and I will have ultimate responsibility for monitoring and reporting on progress against the ESG targets set.

We are already working hard to increase our transparency in ESG reporting. In 2021, we published a new section of our 
website dedicated to ESG topics (see www.gbgplc.com/investors/corporate-responsibility/) and we have achieved an 
MSCI ESG rating of AA.   

Governance 

Our products and services are supported by robust corporate governance (read more on pages 64 to 71), a strong 
corporate culture and solid ethical practices. We strongly believe that by getting governance right, we can ensure we 
have the systems, policies, ethics and culture in place to effectively manage our environmental and social impacts. This, 
in turn, creates value for all of our stakeholders. 

Data security, protection and privacy remain a priority for us. We maintain compliant and ethical practices in line with 
regulations and best practice and provide robust training programmes for all our team members. We also adapt our 
practices in line with legislative updates. There have been a number of significant changes globally during the year, 
including regulatory amendments in Singapore, New Zealand and the US, as well as developments in the UK as a result 
of Brexit.

Social 

We remain focused on the wellbeing of our team members. I have been enormously impressed by their continued 
dedication and commitment to GBG in light of the challenging conditions we are all facing as a result of the Covid-19 
pandemic. You can read more about our response to Covid-19 on pages 6 to 7. Despite remote working conditions, we 
have maintained a cohesive, collaborative team. We have done this by communicating and engaging with all our team 
members and prioritising training and development. We have also worked with a health and wellbeing consultant to help 
us build resilience and improve the mental fitness of our team members. 

We are committed to reducing inequalities, broadening diversity and facilitating inclusion within our Company, 
industry and society. We have a number of initiatives to help us improve in this critical area, including our ‘be/yourself’ 
programme and our new ‘Family Friendly Policy’. We are proud of the contributions we make to the communities in which 
we work and that we were able to continue our support in 2021, while adjusting our approach due to the pandemic. 

Environmental

We have a duty to use resources responsibly and to minimise any environmental impacts of our activities. As part of this, 
we operate a ‘Cloud-first policy’ aimed at improving the energy efficiency of our activities. We are also implementing 
a CO2 dashboard to measure our carbon footprint, so we can identify ways of reducing and offsetting our carbon 
emissions. 

We believe that one of the most tangible ways our business can positively impact society is through the societal, ethical 
and environmental benefits our products and services offer. Our identity verification and fraud capabilities contribute to 
fraud reduction. Our accurate address data saves carbon emissions by preventing failed deliveries. In all these ways, GBG 
provides measurable benefits for our customers and their consumers around the globe. 

In summary, we are always looking for the best ways of establishing trust between our customers and their consumers; 
working in a responsible manner; empowering our team members; creating broader societal value and protecting the 
environment.

Natalie Gammon
Non-Executive Director

14 June 2021
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Environmental, Social and  
Governance Statement continued 

SDG Key objectives Commitment 2020/21 highlights Related objectives

Ensure inclusive and 
equitable quality education 
and promote lifelong 
learning opportunities for all

Training and development play an important role in running 
our business successfully. We consider skills development 
and learning as important ways of delivering value to and 
inspiring our team members, advancing our strategy and 
maintaining a great place to work. 

Science, technology, engineering and mathematics (‘STEM’) 
education is a key theme within our community support 
programmes.

n   17,679 hours spent on training

n   £320,000 invested in training and development 

n    Quarterly updates to training material on our ‘be/
developed’ platform 

n    100% of our apprentices completed their technical 
apprenticeships in information technology (‘IT’), 
supporting our work to bridge the skills gap

n    We have encouraged our Technology team members to 
become STEM ambassadors through a national initiative 
in the UK

n    Improve the take-up of professional development 
and career development activity

n    Increase the number of team members carrying 
out training to attain relevant qualifications 

Achieve gender equality 
and empower all women and 
girls

We strongly believe that diversity throughout the Group 
provides us with access to a greater range of talent and is a 
driver of success. By focusing on diversity, we believe GBG 
can be a more effective, successful and profitable company. 
This will also ensure our team members continue to view 
GBG as a great place to work. 

n   37% women in our workforce

n   33% female representation on our Board

n    20% female representation in the Executive Leadership 
Team

n    ‘Family Friendly Policy’ launched in 2020, affording 
enhanced maternity leave and added flexibility

n    We aim to increase the number of women across 
all levels of our organisation

n    We are working with ‘Women in Identity’ to 
develop an industry Code of Conduct for 
inclusivity in digital identity

Promote sustained, 
inclusive and sustainable 
economic growth, full and 
productive employment and 
decent work for all

Trust, responsibility and ethics are the cornerstones of 
an effective organisation. We actively promote a culture 
of honesty, integrity and respect across the business. We 
also look to uphold human rights, encourage equality and 
promote good governance.

n    91% employees recommend GBG as a great place to 
work

n    9.9% Group voluntary attrition

n    Publication of annual Modern Slavery Statement

n    Code of Conduct supported by robust whistleblowing 
procedures

n    Supplier Code of Conduct

n    Publication of annual Gender Pay Gap Report

n    Maintain employee satisfaction above 90%

n    Further strengthening of policies and related 
procedures across the Group

Build resilient infrastructure, 
promote inclusive and 
sustainable industrialisation 
and foster innovation

GBG is the trusted strategic partner for 19,000+ businesses 
globally. We facilitate numerous social and environmental 
benefits for our customers as a result of the products and 
solutions we offer. Technology is one of the five pillars that 
underpin our corporate strategy and we aim to develop 
innovative solutions to meet the needs of our customers and 
society.

We contribute to responsible and sustainable digital 
acceleration around the globe by supporting fintechs and 
financial services businesses with customer onboarding 
and verification and ensuring safety and security. Our use 
of Cloud technology and the wide geographic reach of our 
providers, enable us to offer services to those who require it, 
virtually anywhere in the world.

n    GBG’s products and services help prevent financial and 
identity fraud, protecting citizens and reducing losses 
for businesses. This includes: the launch of our “passive 
liveness” functionality which is helping support our 
financial services customers against fraudulent account 
takeover and impersonation checks.

n    Loqate technology reduces failed deliveries, thereby 
lowering carbon emissions for our customers. We also 
supported Sainsburys in the safe and speedy delivery of 
food throughout the pandemic. 

n    US$3.0m investment into Credolabs which uses AI to help 
institutions make lending decisions for applicants without 
depending on traditional credit bureau data.

n    Lowering barriers to consumption and adoption 
through increased use of Cloud technology

n    Improving accessibility, through our GBG Design 
System. Our goal is to ensure our services are 
accessible to all, despite physical disabilities (in 
line with Disability Discrimination Act 1992 (‘DDA’) 
and Sector 508 in US)

Our contribution to the UN SDGs
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Environmental, Social and  
Governance Statement continued 

SDG Key objectives Commitment 2020/21 highlights Related objectives

Reduce inequality within 
and among countries

We are committed to equal opportunities and to recruiting, 
training, promoting and retaining skilled and motivated 
people regardless of gender, age, marital status, disability, 
sexual orientation, race and religion, or ethnic or national 
origin. As part of our Group-wide initiative ‘be/yourself’, 
we take proactive steps to promote diversity and equality 
and address imbalances in our business, industry and 
communities. 

n    Further development of ‘be/yourself’ initiative, including 
confirming its structure and resources and carrying out a 
number of projects and initiatives 

n    We conducted various training sessions to further 
promote diversity and inclusion throughout the Group in 
2021

n    Working in partnership with external organisations to 
support our ‘be/yourself’ initiative

n    Plan and conduct appropriate data collection 
across our various employment jurisdictions, 
which will then identify and support meaningful 
objectives in the future

Promote peaceful and 
inclusive societies for 
sustainable development, 
provide access to justice 
for all and build effective, 
accountable and inclusive 
institutions at all levels

Our business model is built upon our ability to engender trust 
with our data partners, the businesses using our products 
and their end consumers. Acting as a custodian of customer 
identity data for some of the largest organisations in the 
world, GBG aims to set the highest standards of information 
security. We also consider privacy to be a fundamental 
human right. 

As the digital leader in identity verification, we facilitate 
inclusion in society more broadly through the products and 
services we provide.

n   ISO 27001 accredited

n    Responsible data collection, processing and analysis in 
compliance with General Data Protection Regulation and 
California Consumer Privacy Act 

n    Member of the International Association of Privacy 
Professionals 

n   Regular penetration testing

n    We facilitate inclusion in eCommerce as a result of our 
global location data, which enables our customers to 
verify and locate their customers, facilitating successful 
goods delivery - our services have helped vulnerable 
citizens receive essential deliveries during the pandemic 
and charities to reach donors

n    Using multiple data sources enables inclusion for citizens 
who may not have a financial background, thereby 
reducing inequalities in society.

n    Maintain ISO 27001 accreditation

n    Continue to prioritise data protection and align our 
policies and practices with relevant regulations as 
they evolve

n    Remediation of all vulnerabilities within company 
agreed service-level agreements
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Environmental, Social and  
Governance Statement continued 

Governance

  

Trust, responsibility and ethics

Our Board takes ultimate responsibility for ethical issues throughout the Group and looks to lead by example. At GBG, 
we promote a culture of honesty, integrity, trust and respect. We are committed to conducting business in an ethical 
manner, supported by a rigorous governance framework and the required policies, procedures and risk management 
processes.

Corporate Governance

The Board ensures that the highest standards of corporate governance are practiced within the Company and that it 
conducts itself in the best interests of the Group’s many stakeholders. GBG complies in full with the Quoted Companies 
Alliance Corporate Governance Code and a comprehensive account of our compliance and corporate governance 
activities is detailed on pages 62 to 71.

Ethical practices and policies

GBG has a Code of Conduct (the ‘Code’) which forms the basis of our approach to ethical behaviour. We expect all of 
our team members to act in a professional, honest and ethical manner and we do not tolerate practices which could 
lead to a GBG team member feeling victimised or compromise GBG’s reputation. We provide training as part of our 
Group learning management system, ‘be/developed’, which outlines how to apply an ethical framework to decision 
making in the workplace with the aim of contributing to an ethical culture at GBG. GBG has an externally facilitated, 
24/7 whistleblowing hotline to enable team members to report unethical practices or concerns in complete confidence, 
without fear of reprisals. The hotline provides access to local operators who deliver a wider scope of support in local 
languages. No issues were reported during the year.

We recognise that all businesses play a key role in preventing modern slavery and human trafficking. We are therefore 
committed to continuously improving our practices to ensure that these activities are not taking place in any part of 
our business or supply chain. We expect the same commitment from our suppliers, contractors and business partners. 
We have a policy on modern slavery, setting out the standards we expect from our stakeholders that is reviewed each 
year. We publish a Modern Slavery Statement, which is available at www.gbgplc.com and updated annually. All new 
starters are required to review and confirm their understanding of our Modern Slavery Statement as part of their online 
induction process. Our standard Terms and Conditions includes a modern slavery clause and we assess instances of 
non-compliance on a case-by-case basis, tailoring remedial actions appropriately.

GBG takes a zero-tolerance approach to bribery and corruption. We are committed to acting professionally, fairly and 
with integrity and implementing and enforcing effective systems to counter bribery. GBG’s Anti-corruption and Bribery 
Policy applies to all team members. It provides guidance on acceptable behaviour and encourages the reporting of 
any suspected bribery activities through our independent whistleblowing channel. We communicate the policy to all 
suppliers, contractors and business partners. All team members receive regular, relevant training on how to implement 
and adhere to it, both during the new employee induction process and as part of ongoing ethical training. We also have a 
policy to uphold all laws relevant to countering tax evasion and prevent persons associated with GBG and its subsidiary 
companies from engaging in the criminal facilitation of tax evasion in the UK or in a foreign country. 

GBG’s Supplier Code of Conduct sets out the highest standards of ethical and professional behaviour, with 
commitments in the fields of human rights and employment, occupational health and safety, sustainable procurement, 
environmental impact, information security, counter fraud, anti-corruption, anti-money laundering and corporate social 
responsibility. In selecting suppliers, we perform checks in line with procurement regulations. We guarantee fair access 
to opportunities for all suppliers and equal treatment during selection processes, as well as stringent information 
security and data compliance examinations. We have implemented a new, Group-wide supplier management tool at 

GBG, that enables us to introduce information relating to our suppliers own corporate responsibility agenda and use this 
when selecting suppliers.

As part of our risk review process, we have identified areas for improvement in the Company’s approach to policies. We 
will be addressing these to ensure: 

n That we have all relevant policies in place

n That we are providing comprehensive training 

n That we are conducting necessary checks throughout our supply chain

Safeguarding data security and privacy

Our customers need innovative digital solutions to grow, reduce online fraud and meet increasingly stringent compliance 
regulations. The variety and complexity of fraud is increasing across the board, especially as a result of the global 
Covid-19 pandemic, which has caused a sudden “digital acceleration”. Our business model bases itself on our ability to 
establish and engender trust with our data partners, the businesses using our products and end consumers. This places 
us at the heart of the global digital economy. 

Acting as a custodian of customer identity data for some of the largest organisations in the world, GBG aims to set the 
highest standards of information security. We also consider privacy to be a fundamental human right. Therefore, our 
ability to safeguard data at every step of the supply chain is one of our most material issues and central to our corporate 
responsibility strategy. 

We recognise our duty to think carefully about how we source, process and use data. This ensures we maintain a high 
standard of data ethics within the business and enables our customers and their end-consumers to do the same. Our 
overarching aim is to protect both information and systems from malicious or accidental data loss, damage or abuse. 

As our highest governing body, the Board has oversight of this fundamental area of the business, with clear lines of 
responsibility through the Executive Directors to the Privacy Council and Privacy Forum. Together with the Privacy 
Council, GBG’s Privacy Forum works to embed privacy into operations. It supports GBG’s ‘three lines of defence’ 
model (see Principal Risks on pages 28 to 40) to ensure all team members are aware of regulatory requirements in 
order to protect GBG’s stakeholders. The Privacy Forum consists of 40 company representatives (‘GBG’s Data Privacy 
Champions’) covering all key teams. The Privacy Council meets on a monthly basis and the Forum operates a bi-monthly 
programme.

GBG is committed to ensuring that all team members are fully aware of their responsibilities in relation to data 
protection and security. We have created mandatory training modules, which all team members must complete, 
regardless of their employment status. All team members can access these via ‘be/developed’. We review these modules 
in line with any legislative changes or on an annual basis (whichever is soonest). In addition to the generic training for 
all team members, we provide role-specific training to ensure team members are fully aware of what they need to do to 
enable GBG to fulfil its obligations in relation to privacy and security. 

Data protection and privacy

We are committed to collecting, processing and analysing data compliantly, in line with data privacy legislation. As a 
global company, this covers many jurisdictions and laws, such as the General Data Protection Regulation (‘GDPR’) in 
the EU & the UK, the California Consumer Privacy Act (‘CCPA’) in North America, the Singapore Data Protection Act 
and the New Zealand Privacy Act. We are also working towards compliance with new US legislation, such as California 
Privacy Rights Act (‘CRPA’), Virginia & Washington. Given the significant changes to data protection and privacy 
legislation during the year, we have worked to ensure compliance wherever required. GBG has a robust privacy plan 
in place to manage any amendments as a result of Brexit. GBG’s Privacy Policy, which can be found on our website, 
has been expanded this year to include a Products & Services Privacy Policy, which was agreed with the Information 
Commissioner’s Office in October 2020. We also have region-specific privacy notices that clearly set out individual 
privacy rights, including the right to deletion, in the regions we are located.
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Environmental, Social and  
Governance Statement continued 

We work closely with our data partners to ensure that the data we source is compliant with applicable legislation.   
 We have an extensive framework of policies and procedures (available to all our team members through our intranet), 
which include GBG’s Data Protection Policy. This policy is designed to ensure that we address the broad range of 
risks to our corporate, supplier and customer information. All such procedures are housed within our ‘be/compliant’ 
framework. 

 With a data network spanning over 160 partners worldwide, we recognise our obligation to source data in a responsible 
manner to ensure that we can maintain our high credentials in this area.

 In support of these security and data activities, GBG is a member of the International Association of Privacy 
Professionals (‘IAPP’) and we have implemented the One Trust Privacy Management Software to further support our 
global privacy management obligations. 

 The Principal Risks and Uncertainties Report on pages 28 to 40 contains additional information on what we have done 
to assess and mitigate data privacy and information security risks.

IT security

 Our Information Security Management System (‘ISMS’) aims to safeguard our systems and networks from unauthorised 
access, compromise and or/disclosure of data. Its goal is to protect the confidentiality, integrity and availability of 
information resources and assets held by GBG and its customers. ISMS meets ISO 27001 requirements and considers 
other industry standard requirements, including Payment Card Industry Data Security Standard (‘PCI-DSS’), System and 
Organisation Control (‘SOC’) 2 and other best practices. 

The Company has rigorous information security policies, processes, systems and networks. We conduct a continuous 
measurement programme to test and validate the effectiveness and currency of our security measures. This programme 
includes regular penetration testing, annual internal and external audits and risks assessments. 

 We conduct annual penetration testing across GBG products. We also complete a Global Threat Assessment (‘RedTeam’) 
exercise across the entire business. We conduct vulnerability scans with all Cloud environments at least once a month, 
in addition to conducting a continuous security test (‘CST’) service. GBG maintains a proactive and resilient approach 
to threat mitigation via its Global SOC team. GBG’s SOC team utilises controls such as ‘Threat Intelligence’, ‘End Point 
Protection’ and ‘Behaviour Analytics’ – using machine learning to identify any abnormal user or entity behaviour. 

The number of phishing and fraud attempts has increased during the Covid-19 pandemic and we have proactively 
addressed this issue. Our cyber operations have been audited by an external provider and as a result, we have ensured 
that our cyber strategy reflects the ever-increasing threat that surrounds us. We have increased investment in cyber 
defences across the Group to address this risk.

Social 

      

Our team members

Our team members are central to the long-term success and sustainability of our business – they make us who we 
are. We look to attract and retain the best and most engaged people in the industry. We prioritise effective employee 
engagement as well as investing in the training and development of our people. We aim to cultivate a strong, committed 
and innovative culture within a diverse and inclusive workforce. 

Our people vision is the origin of our employee experience brand, ‘be@GBG’ which sits in the centre of everything we 
do. We have built our People Plan to create an engaged workforce where our people are able to deliver at their best 
every day. We have ambitious aspirations as a business and having a People Plan, which is understood by everyone, will 
help enable this growth.

Attracting and hiring the 
very best talent.

Ensuring everyone can 
access learning 
opportunities.

Creating choice and 
rewarding people for the 
contribution they make.

Creating connectivity and 
fostering collaboration as 

one global team.

Underpins everything

At GBG, we work together and empower every single team member to make decisions, own their future and collaborate 
for the best results. We place significant trust in our team members and afford them the freedom that drives our 
success. 

Culture

Our culture is a fundamental aspect of who we are as a company. We have made deliberate efforts to enhance our 
culture and remain committed to our key behaviours of “Quickly, Differently, Together”. 

These behaviours describe the way we move at pace to deliver for our customers, whilst also acting collaboratively and 
innovatively in everything we do. They form part of our quarterly team member/manager review process. 

One of our ways of assessing the effectiveness of GBG’s organisational culture is through Glassdoor, the anonymous 
public online employee-to-company review platform. During 2021, we increased our score from 3.75 to 4.02, which we 
consider a strong achievement, given the average rating for all organisations is 3.2.
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Equality, diversity and inclusion 

We recognise the significant benefits of a diverse workforce. We believe that, by focusing on diversity, GBG can be a 
more effective, successful and profitable company; a company our team members continue to consider a great place 
to work. By broadening the diversity of our team, we are able to access a greater range of talent. We aim to continue to 
focus on identifying candidates who can support our ambition to improve the overall diversity of the GBG team. 

We do not tolerate discrimination, harassment or victimisation in the workplace. Our employment, training and career 
development policies and practices promote equality of opportunity regardless of gender, sexual orientation, age, 
marital status, education, disability, race, religion or other beliefs and ethnic or national origin. 

We continue to look at ways of broadening diversity and have specific initiatives to further this goal. These include our 
‘be/yourself’ programme, which aims to support and promote an inclusive and diverse culture at GBG and encourage 
individuals to be their authentic selves at work. It supports numerous activities in our focus areas of nationality, race, 
religion and location, sexual identities (inclusive of LGBTQ+ definitions and gender fluidity), experience and age. 
The initiative also looks at addressing gender imbalances in our business, industry and communities. It is targeted at 
assessing opinions and views, raising awareness and providing opportunities for learning and sharing knowledge. In 
September 2020, the Company dedicated a week to holding important discussions around diversity and inclusion with 
our global team. This generated conversation and built appetite for future programme initiatives, as well as increasing 
the profiles and visibility of our ‘be/yourself’ champions.

We conducted various training sessions to further promote diversity and inclusion throughout the Group in 2021, 
including ‘Leading in an Inclusive World’, ‘Allyship versus Advocacy’, ‘Effective Networks’ and ‘Conscious Inclusion 
Training’.

Currently, women comprise 37% of our total workforce (2020: 36%), 20% of the Executive Leadership Team 
(2020: 17%) and 33% of our Board of Directors (2020: 43%). Being aware of the barriers to entry for many women 
in the technology sector, we have a number of ways of encouraging more female representation – read more below 
in ‘Attracting and retaining talent’. We recognise that, in order to progress our ‘be/yourself’ programme and make 
meaningful changes in terms of equality, we need to collect and monitor other diversity statistics within the business 
beyond gender. We are therefore currently determining the best way to collect relevant data from our teams. We want to 
make sure we are sensitive to cultural nuances, personal data and data collection privacy issues, as well as remaining 
legislatively compliant across our regions. 

GBG is reaching out to work with external networks and agencies who can support us with resources, training and 
benchmarking on diversity and equality metrics. Currently, we work with INvolve People, a specialist, cross-sectional 
advisory group, which is our partner for education and people management support. Last year, our CEO signed an open 
letter with Audeliss (sister company to INvolve) committing to taking long-term sustainable action on Black inclusion 
within the workplace. 

We will also be joining as a signatory for the ‘Tech Talent Charter’ (‘TTC’), a non-profit organisation leading a movement 
to address inequality in the UK tech sector and drive inclusion and diversity in a practical and uniquely measurable 
way. We focus on inclusivity and accessibility in all of our products and are currently working with ‘Women in Identity’, a 
non-profit membership organisation which aims to inspire, elevate and support a more diverse workforce in the digital 
identity industry, to develop an industry Code of Conduct for inclusivity in digital identity.

GBG publishes an annual Gender Pay Gap Report for the UK, available on our website at www.gbgplc.com/about-us/
gender-pay-report. The mean UK gender pay gap in hourly pay for women’s earnings was 28.7% in 2020 (2019: 30.9%) 
We continue to work to meet our commitments and we have seen positive progress in these areas, with sustained and 
steady year-on-year progress evident. 

Attracting and retaining talent

In order to recruit the best people around the world, we believe in accessing the broadest and most diverse range 
of candidates. We use our ‘be@GBG’ message, aimed at clearly expressing why GBG is a great place to work, to 
encourage future talent to work with us and to motivate and energise existing team members to do their very best. Our 
approach involves fair and transparent recruitment practices, with a focus on gender neutral job descriptions. We use 
artificial intelligence (‘AI’) technology to identify and eliminate gender-biased wording and strive to be inclusive in the 
candidate interview process. All our managers have completed unconscious bias training.

Environmental, Social and  
Governance Statement continued 

The Group has a flexible working policy and we also encourage working from home where possible. By being as flexible 
as possible in how we recruit, we are able to attract a broader range of candidates. We are currently working to confirm 
details, but moving forward in a post-Covid world, we will continue with working flexibly and adopt a hybrid way of 
working. 

CASE STUDY

GBG’s Family Friendly Policy
For our business to thrive, we are aware of the benefits afforded by supporting our team members in their family 
lives. Therefore, earlier this year, we launched a ‘Family Friendly Policy’. This policy provides for enhanced paid 
maternity leave, up to 10 paid ‘keeping in touch’ days for team members on maternity leave and offers added 
flexibility for both genders to support their family. 

Since the introduction of the policy, we have retained 100% of all team members on their return from family 
friendly leave, demonstrating the success of the policy.

 

Group voluntary attrition provides a useful measure of the Company’s ability to retain its people. In FY 2021, we saw a 
turnover of 9.9% (2020: 9.2%). 

Communications with team members

 Our team comprises 1,024 people (2020: 1,050) (the vast majority of whom are in permanent positions) in 14 countries. 
Given our size and geographic spread, successful internal communications are vital for the cohesion of our workforce 
– particularly with remote working as a result of Covid-19. Via our ‘be/connected’ platform, we look to ensure all team 
members feel connected with each other and can communicate and collaborate effectively. Our global intranet is 
an indispensable tool for sharing information, managing knowledge and disseminating news, improving our internal 
communications globally and creating greater connectivity. We also use tools such as Office 365 to facilitate online 
collaboration and work effectively together throughout the business. Demonstrating its significance to our people, ‘be/
connected’ is visited by 87.5% of the business monthly.

We communicate regularly with team members via: 

n Bi-weekly CEO webinars 
n Roundtable sessions 
n Q&A panels
n Regular video calls between managers and their teams 
n Monthly manager and bi-weekly all team member newsletters 
n Annual events 

Engagement and satisfaction

We strongly believe that all our team members should have a voice within the Group and feel that they are truly valued. 
Our twice-yearly employee engagement survey enables them to provide feedback and allows us to respond to any 
issues which might impact engagement and/or employee satisfaction before any problems emerge. This continues to 
be a highly successful programme and we saw that 91% of the global team would recommend GBG as a great place to 
work in our March 2021 survey (2020: 91%). This year 94% of the team participated in the engagement survey (2020: 
92%).

O
ve

rvie
w

S
tra

te
g

ic R
e

p
o

rt
G

o
ve

rn
a

n
ce

Fin
a

n
cia

l S
ta

te
m

e
n

ts

52 53Annual Report and Accounts 2021              Annual Report and Accounts 2021              



Environmental, Social and  
Governance Statement continued 

 Our focus on employee engagement is defined against the best practice principles set by global consultancy, Gallup, 
who we partner with in this respect. Demonstrating its significance to the Group, successful employee engagement is 
used as a metric to reward senior management and Executive Directors within the business (see further detail in the 
Remuneration Report on page 78).

 Given the requirement for team members to work from home during Covid-19, we initiated an equipment allowance 
to enable people to work effectively. We made reasonable adjustments to those team members who were managing 
multiple priorities, including caring and/or parental responsibilities, whilst ensuring business needs were met. These 
included carer’s furlough schemes paid for by the Company, as well as adjustments in working hours and days. We have 
prioritised an empathetic approach towards every individual’s circumstance throughout the global pandemic.

As we look ahead, all our office locations are prepared to re-open when local government guidelines allow.

Training and development

Training and development are vital tools that help us: 

n Successfully run our business 
n Deliver value to and inspire our team members 
n Advance our strategy 
n Maintain a great place to work 

We prioritise learning experiences to maintain compliance, succeed in building core skills that increase our team 
members’ employability and provide access to recognised qualifications, professional development opportunities and 
certifications. In FY 2021, 42 team members were pursuing external professional development opportunities, including 
technical certifications (ITIl, AWS and Microsoft) project management, accountancy and company secretarial. 

Our internal training platform ‘be/developed’ ensures that everyone has access to a large variety of learning 
opportunities relevant to their role, ranging from soft and digital skills development, to management leadership and 
information and security compliance. In FY 2021, team members dedicated 17,679 hours to learning and development 
through ‘be/developed’ (2020: 19,873 hours). 

 At GBG, we are focusing on broadening our learning offering. We update training content on a quarterly basis to keep 
pace with new and emerging areas to support the ongoing professional development of our team members.

 We build our reputation on excellence in technology. We have implemented a career progression framework in our 
technology areas which offers levelled descriptions of the professional skills and competencies required and provides 
a clear pathway for career progression. In 2021, we launched ‘progression@GBG’ in Technology, with the goal of 
expanding the initiative more widely throughout the business in due course. ‘progression@GBG’ aims to support 
personal development, linked to our career development pathways and personal development planning. 

 As part of our work to bridge the skills gap, we employ five apprentices across our IT services management team and 
our facilities team. In FY 2021, 100% of our apprentices completed their apprenticeships as planned.

 In FY 2021, GBG committed £320,000 to the training and development of our people (2020: £201,345) mainly focusing 
on developing technical and sales skills, as well as funding specific courses in line with individual personal development 
plans. We plan to increase our investment in training in Technology for FY 2022, when compared to FY 2021.

Recognition and incentives

‘ be/rewarded’ is our philosophy of fairly rewarding our team members for the contribution they make. We operate 
an annual Save-As-You-Earn (‘SAYE’) Share Option Scheme (the ‘Scheme’), which affords all team members at GBG 
(except for China where there are challenges in respect of personal share ownership) the opportunity to share in the 
Group’s performance. Currently, we have 54% of team members investing across the various schemes.

 We have continued to recognise success through our Group Vision, Objectives and Strategies (‘VOS’) awards. We also 
acknowledge and reward our team members who have demonstrated consistent exceptional performance through our 
Annual Incentive Scheme. 

Health and safety and wellbeing

Our first priority is to keep our people safe. We are committed to effectively managing health and safety and to 
protecting our team members’ wellbeing. Our Health and Safety Policy details key standards, systems and procedures 
and we train all team members, especially those with specific duties and responsibilities (such as fire wardens and first 
aiders). We share best practice and guidance updates around health and safety issues with team members on a regular 
basis. We report all accidents and near misses, even if they do not lead to employee absences and we identify and take 
the necessary steps to prevent them from happening again. There have been no reportable accidents within the last 
year, only minor incidents. Our external health and safety consultants provide GBG with annual audits and guide us on 
all health and safety matters. 

 Ensuring that our team is safe and secure has remained paramount throughout the Covid-19 pandemic. To that end, 
we have been working with a health and wellbeing consultant to build resilience and improve mental fitness amongst 
team members. We have used virtual webinars, intranet resources and by introducing our ‘Global Employee Assistance 
Programme’, which ensures that all team members have 24/7 confidential support. We have also communicated health 
and safety guidance on our intranet to ensure that we reach all team members at a time when they are working from 
home.

Society

We are committed to contributing to the communities in which we work and society as a whole. We aspire to do so 
through the innovative and unique products and solutions we offer and through community outreach, investment and 
volunteering.

CASE STUDY

Societal benefits of our products and solutions
As the trusted strategic partner for over 19,000 businesses globally, we believe that the most material way we 
can positively influence society is through our products and solutions. We tackle some of the most prevalent 
issues related to fraud, identity and digital environment protection facing today’s global society. Through this 
work, we contribute by protecting businesses and their consumers. We help our customers to mitigate ethical 
risk within their own business and keep principled practices at the heart of their business models. 

Many of our products and solutions have inherent societal benefits such as facilitating customer verification, 
ensuring that age-restricted products and services are not offered to children as well as providing data tools to 
police forces to assist in crime prevention and detection. 

Through our identity verification tools, we expand inclusion by helping the excluded find their place in society. 

GBG ID3global solutions enable our customers to tackle the growing problems of identity fraud and money 
laundering. By supporting fintechs and financial services businesses with customer onboarding and verification 
as well as ensuring safety and security, we are contributing to responsible and sustainable digital acceleration 
around the globe. During the pandemic, GBG/IDology’s platform, ExpectiD played an important role in both 
removing friction and managing risk in distributing funds to the right people and within tight timeframes.
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Environmental, Social and  
Governance Statement continued 

Community support

We take a global, strategic approach to community support. Our goal is to contribute consistently and meaningfully. 
We continually consider ways of maximising the positive societal contributions we make as a business. Every year, we 
select a different issue to focus on; for FY 2021, we chose Covid-19. 

Employee contribution is a fundamental element of our community support strategy. We believe that by encouraging 
volunteering and involvement, we promote collaboration and cooperation between team members, afford personal 
enrichment and provide our team members with the opportunity to think differently and use a wide variety of skills. 

Our APAC team organised online events and raised funds for a range of charities, supporting everything from the supply 
of personal protective equipment (‘PPE’) to educational resources to the prevention of domestic abuse. In the UK and 
US, our teams replaced the annual outdoor hiking/cycling event with an individual challenge. They collectively achieved 
a total of 2,843 miles in the UK and 6,009 miles in the US by walking, running, cycling or swimming over a 12-hour 
period, raising funds for various charities. 

In addition to our annual charitable cause, we are also committed to longer-term schemes. One of our key areas of 
focus is science, technology, engineering and mathematics (‘STEM’) education, as we believe this to be fundamental 
to bridging the skills gaps for future generations. In Technology, we have encouraged team members to become STEM 
ambassadors through a national initiative in the UK. We support their applications and allow time to participate. Whilst 
the pandemic has impacted to some degree their ability to participate and volunteer, we consider this an important 
programme to encourage STEM education.

In FY 2021, 222 team members committed a total of circa 11,100 hours and raised approximately £21,459 for community 
support programmes. In addition to this, GBG spent £15,186 on community investment. 

Environment 

We recognise our duty to use resources responsibly and to minimise any environmental impacts of our business 
activities. Climate change is one of the biggest challenges facing our society and we are aware of the increasing 
responsibility of business to tackle some of the world’s most urgent environmental issues.

Given the nature of our operations, as an office-based operator using leased facilities, our environmental impact is 
relatively low compared with other sectors. Nonetheless, we are committed to reducing energy consumption and waste 
production within our office environments wherever possible and we have a number of strategies in place to achieve 
this. 

This year, in the UK, we have increased the accuracy of our emissions data through compliance with the Streamlined 
Energy and Carbon Reporting (SECR) regulations. We are publishing energy usage and emissions data for our business 
activities in the UK (involving the combustion of gas, fuels and the purchase of electricity) and we intend this year to 
form the base year to enable us to set realistic targets for future comparison. This information can be found in the 
Director’s Report on page 97. As reported last year we calculated direct emissions, from combustion of fuel (diesel 
and petrol) and operations of facilities, was 494 tonnes of CO2 (2,006,498 KWH). Alongside our mandatory reporting 
requirements we have built a CO2 dashboard, for use globally and we are making good progress in being able to 
measure our carbon footprint. This will help us investigate ways of reducing and offsetting our emissions at all our 
locations. This dashboard includes emissions from Cloud providers as well.

We operate a ‘Cloud-first policy’ aimed at improving the energy efficiency of our activities. Each of the main Cloud 
providers has their own carbon-neutral agendas, thereby contributing to our own environmental impact. Additional 
energy efficiency actions taken include the installation of light sensors and air conditioning and heating timers in our 
offices. We employ electrical sensors to minimise water usage in our offices, though we already have a relatively low 
consumption on account of our business. 

As a result of Covid-19, we heavily reduced business travel during FY 2021, which has had a positive effect on our 
environmental impact. This period has shown us how much travel can be replaced by video conferencing and online 
engagement, so we will aim to maintain lower levels of physical travel going forward. We are investing in technology that 
promotes more hybrid working and encourages virtual meetings.

We operate a ‘reduce, reuse and recycle’ policy across all our offices, which includes technology and office 
consumables. Wherever possible, equipment is donated to local causes and charities. Our recommendation to all team 
members is to move to paperless wherever possible and we believe we are moving towards this goal. 

GBG complies with all relevant environmental regulations. 

CASE STUDY

Environmental benefits of our products and
solutions 
We facilitate certain environmental benefits for our customers as a result of our products and solutions. We 
believe this represents our most material capability of positively impacting on the environment on a global scale.

Our Loqate technology, which provides accurate consumer addresses for e-commerce customers, offers 
benefits, one of which is the reduction in carbon emissions as a result of enhanced successful deliveries. With 
a 50% reduction in failed deliveries, we are able to help deliver material reductions in carbon emissions for 
our customers, as they use our technology to optimise first time delivery & reduce ‘drive-time’ by defining the 
most efficient routes. At the same time, GBG’s solutions help improve address accuracy, preventing lost and 
undelivered mail which could end up in landfill.
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