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I am proud of the team’s 
performance this year, their 
focus on delivering critical 
digital identity solutions with 
a great customer experience 
underpins GBG’s strong financial 
results. Our excellent customer 
advocacy and record team 
engagement scores highlight 
each team member’s huge 
contribution towards achieving 
our success and delivering on 
the considerable potential in 
our markets. The acquisition of 
Acuant marks a powerful and 
complementary addition to 
GBG, accelerating our strategic 
progress and strengthening 
our leadership position in the 
identity verification and fraud 
markets. 

Our strategy for sustainable 
growth
GBG is at the forefront of fast-growing 
global markets in location intelligence, 
identity verification and fraud prevention, 
underpinned by powerful long-term 
structural drivers. Our solutions enable 
our customers to quickly respond to the 
adoption of digital commerce, increased 
regulatory demands and the growing risk  
of digital fraud in their sectors.

Our strategy to deliver long-term 
sustainable growth is unchanged and built 
upon six key strategic priorities with a clear 
purpose to build trust in a digital world:

• Build Markets: Continue to grow in our 
existing markets and identify demand in 
new markets to increase our geographic 
and sector reach.

• Build Differentiation: Increase our 
competitive advantage by continuously 
innovating; enhancing our solutions and 
data. In particular, we will use the data 
we ingest, process or create to develop 
proprietary insights.

• Build Once: Accelerate our vision for a 
single platform experience by leveraging 
global solutions and capabilities. Core 
technology will be interoperable across 
products and regions for a consistent 
user experience. 

• Customer Trust: Listen and respond 
to customer feedback to ensure 
satisfaction. We will get, keep and grow 
our customers, identifying cross-selling 
and up-selling opportunities that best  
suit their needs and by being easy to 
work with.

• Team Trust: Nurture the industry’s best 
and most engaged team, empowered 
and proud to deliver on our purpose. 
We will retain, develop and attract talent 
by making GBG a diverse and inclusive 
place to work. 

• Investor Trust: Deliver shareholder  
value through a well-diversified business, 
resilient operating model and a focus  
on cash generation. 

Significant strategic progress
We have delivered significant strategic 
progress this year, advancing our 
technology and data insights in our core 
solution areas of location intelligence, 
identity verification and fraud prevention. 
Our sustainable business model, comprising 
both subscription and consumption revenue 
streams, continues to deliver the strong 
cash generation required to fund organic 
investment and acquisition opportunities as 
they arise and to increase the pace of our 
go-to-market initiatives.

This year we also pursued growth in 
APAC through organic expansion into the 
Philippines, Thailand and Vietnam and the 
bolt-on acquisition of Cloudcheck in New 
Zealand, where it is a leader in identity 
verification. Investment has been maintained 
in our products, data and technology. 
This enables innovation to drive the scale, 
flexibility and compliance required to help 
our customers onboard new consumers 
quickly and securely across the regions  
and sectors we serve. 

Acuant is a strategically compelling 
acquisition that will enhance our ability 
to help our global customers address the 
ever-increasing challenges of the digital 
world. Progress on integration has been 
pleasing and continues at pace, with our 
Acuant and IDology teams in the Americas 
combining to form the largest pure-play 
identity verification provider throughout the 
region. We now have the scale and breadth 
of offering to lead and win in North America, 
the biggest and most strategically important 
market for our solutions. 

36

I am proud of the team’s 
performance this year, their 
focus on delivering critical 
digital identity solutions with 
a great customer experience 
underpin GBG’s strong financial 
results. Our strong customer 
advocacy and record team 
engagement scores highlight 
the huge contribution each 
team member makes towards 
achieving our success and 
delivering on the considerable 
potential in our markets. 

We are confident that this acquisition  
will deliver significant value to GBG over 
the medium term. This is underpinned by 
the excellent progress to date from our 
teams on the integration. We will realise  
at least £5 million of synergy benefits in 
FY23, with £3 million already identified  
and implemented alongside a strong  
sales pipeline of cross-selling opportunities 
where we expect to derive revenue 
synergies.

The formation of our Global Products Group 
brings together Acuant and GBG’s identity 
verification and fraud prevention roadmaps 
as we execute on the strategic benefits of 
the acquisition. This combination creates an 
opportunity to accelerate our data, product 
and platform strategy by approximately 
two years as we focus on developing a 
consistent global experience for current and 
future customers. We will also build on our 
proprietary document and data verification 
knowledge as well as expand our automated 
fraud detection capabilities. For instance, 
offering the market’s largest, continuously 
updated identity document library and 
accelerating the development of a best of 
breed cloud-based fraud prevention solution 
for release in the second half of FY23. 

Customers and growth
GBG’s revenue in FY22 was £242.5 million 
which represents constant currency organic 
growth for the year of 10.6%. This was a 
good result given the substantial one-off 
benefit related to the US government’s 
stimulus programme in the prior year; 
excluding this, underlying growth was 
15.5%. With high net retention of revenue, 
existing customers accounted for two-
thirds of growth, with new business driven 
by initiatives undertaken to expand our 
sectors and geographic presence across 
our segments. 

Location’s growth of 12.7% was driven by 
demand for our solutions supporting the 
ongoing consumer shift to greater online 
activity and structural tailwinds as brands 
adopt direct-to-consumer strategies. New 
customer wins this year include ASICS, 
HarperCollins and JetBlue Airways which 
demonstrate the broad market opportunity.
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